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After Five Marketing: Process 

Considerations and Tools 



Brand Terms & Definitions 
 
ÅBrand Equity 

A set of assets (and liabilities) linked to a brandôs name and 

symbol that adds to (or subtracts from) the value provided 

by the product or service of that firm. 

 

ÅBrand Identity 

A unique set of brand associations that the brand strategist 

aspires to create or maintain. These associations represent 

what the brand stands for and imply a promise to 

customers from the organization. 
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Brand Definitions/Terms Courtesy of David Aker 



Brand Terms & Definitions 
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ÅValue Proposition 

Statement of the functional, emotional and self- expressive 

benefits delivered by the brand that provide value to the 

customer. An effective value proposition leads to a brand-

customer relationship which drives purchase decisions. 

 

Å Positioning Statement 

A brand position is that part of the brand identity and value 

proposition to be actively communicated to the target 

audience and that demonstrate an advantage over competing 

brands. Can be based on functional, emotional and self-

expressive benefits, an organizational attribute, brand 

personality or relationship. 
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Where we starté 

1. Marketing or Business Plan for Sales/Volume Objectives 

 

2. Brand Position/Value Propositions 

 

3. Develop Channel Program/Integrated Communications 

Plan 

 

4. Plan execution 

 

5. Post-plan analysis (metricséi.e. did it work?) 
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Creative Brief Sample 
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Channel Promotion Plan Sample 
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Communications Plan Outline 
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